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Content and Engagement Analysis Travel Page on Facebook :

A Case Study of Chillpainai Facebook Fanpage
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Abstract

Currently, Thai tourism business has focused more on the online
communication. Chillpainai website has been ranked No.1 of traveling websites for
every month in 2016. This website also uses a social network system like Facebook
as another main channel as Facebook is the most popular SNS. After checking
tourism literature online, the Researcher found that there have not been any other
websites similar to Chillpainai yet so the Researcher would like to study about this
subject. This research has 2 objectives including 1) to study the presentation of
content on Facebook page of Chillpainai website and 2) to study the engagement
from audience towards the presentation of content on Facebook page of Chillpainai
website. In this qualitative research, Coding Sheet was used for content analysis.
Data was collected from 20th June 2016 — 30th July 2016 for 331 posts in total.
From the study, it was found that the website focused on presenting the content
about accommodation by giving a link with some pictures and using headlines were
to emphasize some outstanding-important points, aiming to educate and benefit
the audience. Regarding engagement, the audience has the best feedback to
pictures part especially those in the Hipster style that is very popular at the
moment. The content must be clear and able help readers to imagine. Also, it
needs to be fresh and original in one’s own style. In conclusion, to be successful in
presenting tourism content on Facebook page, good feedback from consumers

should be highly considered.

Keywords : social network, engagement, Facebook page, traveling website,

Chillpainai
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