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Abstract
This research aimed to study consumer behaviors and factors that affect
decisions on listening to music via mobile applications in teenage audiences by

researching from demographics factors, service mix theory and the consumer
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behaviors in deciding to listen to music on mobile application. This research is
carried out using the quantitative research methods through online surveys with
sample size of 200. The methods use in data analysis are basic statistical techniques
and measures of central tendency while the methods use in hypothesis testing are
T-Test, F-Test and Chi-Square. The results of this research states that majority are
female college students with a monthly income below 10,000 baht. This group of
users are iPhone users on DTAC cellular network that prefer to listen to music on
Joox Music. The results implies that this group of users are highly active users, they
listen to music on music streaming mobile application more than 7 times a week
with the duration of no less one hour per session and their average spending is
about 50 baht per month. Based on the results, the most influential service mix
theory factor is the design of the music application’s user experience and interface.
The degree of user friendliness of an application is proportionate to its amount of
active users. The results by the hypothesis test indicated that factors affecting the
amount of paid music streaming users are namely promotional campaign’s
attractiveness, degree of brand recall on television advertisement and the

effectiveness of the customer relationship management systems.

Keyword: Mobile Application, Music Streaming, Consumer Behavior, Teenage
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