nvﬁﬂﬁggﬁmnﬁ'jzﬁmnﬁ m"vuu?m’a‘?'jﬁﬁrsmmﬂawswm #aSNITHNIUINBNIMITNTIFINNTTIA

RPB

INTERNATIONAL
RMUTP B UNIVERSITY ¢ e

“msinmsasnauaznaluladnnnig”

TuAnsM 16-17 SUNAN W.A.2559

NaYNIN1THIEIINITNAINYBIFINVUINGBURN YRR UlAY
nsalAne YuuA1sfanannsau leAsld (Okusuno)
Online Marketing Communication Strategy in Small and Medium-Sized
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Abstract

This research aimed to study the SME online marketing strategy: case study
‘Okusno’. The purpose of this research is to study the online marketing
communication strategy. The researcher chose ‘Okusno’ dee-fried shrimp head
snack as case study. Of which is a small and medium size enterprise (SME) that won
the award of best SME of the year 2015 from television program ‘SME Teetak’. The
researcher examined the literature on online marketing communication and
employed a social network as a means for this research. The researcher employed a
qualitative method of gathering information by interviewing the business owner and
gathers information from ‘SME Teetak’ and ‘Dream Chaser’ television program
footages by taxonomy analysis approach and systemized such information by coding
the items and categorized them to gain useful data. Research result found that
Okusno employs a Facebook, Instagram, ,website and Line@ as marketing
communication channels. Also, the strategy found on Okusno can be distinguished
into 5 points: 1) presenting information 2) Educate 3) Entertain 4) Sale Promotion 5)
quick respond Okusuno Fan Page has 35,086 Likes, 119,719 Post Likes, 929
Comments and 970 Shares and with the engagement rate of 346.62 in total. The
content type that consumers engage with the most is information providing content

which  has acquired 74,207 Likes, 707 Comment and 616 Share.
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Social media is one of the popular communication channels that has significant role
in business development nowadays. If the entrepreneurs know how to strategize
the marketing communication through online channels properly, they will benefit
from it more or less. The important factors of marketing communication in mid-sized
business and SMEs through online channels that were obtained from this research

are:

1) The online communication of business needs speed since in the present, there
are many channels to communicate. The consumers have the ability to gather news
from anywhere which made their behaviors changed. They have become more
impatient and tolerant. They do not like waiting for a long period. Therefore the
business owners should adapt to the changes in order to satisfying the needs of the

target, especially the teenagers.

2) In food and snack business, beautiful and “yummy looking” food images should
be used to attract the target in order to make the most of communication. The
gimmicks or brand’s related colors could be added to images or content to help

the customers to recognize the brand.

3) Sincerity and honesty are still the essential factors in any kind of business. If our
brand conduct the business ethically and trustworthy, it enables the business to
progress with sustainable future. However, marketing communication through online
channels is only a part of SME business operation of food and snack. If the target
expands, perhaps, other communication channels are needed to communicate with
wider target such as booth exhibition, Booth exhibition for food/snack products can
be done by giving out product samplings align with selling then to the event
attendees and will increase the opportunity for them to buy the products since

they tend to buy the products after they have tasted the samplings.
unin

nsimsnarnlugadagtuienldnisdeasnisnainrudesmisesulay nie

TniBeaiifie (Social Media) lumslawan wazdstnans mszdudomnsiianuisadedoya

y3eU1anseng o Wdsnguidmme Iidueg1ed 1irvesianisarunsaideniiagiings
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