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ANB5UYSI8IUN

nguivinuing

GE2100101  mw1lnewiienisaesns 3(3-0-6)
Thai for Communication
sedviideaseunnen ; -
eAnTiFeadumug : -
amdiugulunislinivilve anwifunisdears inwenasils n1sya
NNT9IULAZ NI TTUUIZLANFNG 9|
Basic Thai language usage; language and communication; language skills,

listening, speaking, reading and writing

GE2100102 mm‘lwmﬁamsﬁamsqiﬁa 3(3-0-6)
Thai for Business Communication
edniidosSeuninen ; -
eAniiFeadumug : -
arumliigafunisdoaismiegsie uuAnfeafunisdeasmiegsna
Mé’ﬂmn%uﬁmwmwwqiﬁ% NUYFINIUTLLANA 9 1891UFINT LLaﬂﬂiﬂmivmqiﬁﬁ]
General knowledge and concepts of business communication; principles of

business letter writing; types of business letters; business-related reports and projects

GE2100103  anwlneriiensiiiaue 3(3-0-6)
Thai for Presentation
eAniidesEouNnou : -
eAnTiFeadumug : -
m’miﬁugmtﬁlmﬁ’umiﬁ'n,aua yinwrn1sfuLarA1dsans nseLilonns
thiaue Mssulaznstihiausdeyaniada warnsdeuiienisiiaue
Basic knowledge of presentation; skills for receiving and sending

messages; reading and presenting statistical data; writing for presentation

GE2100104  2550uARINY 3(3-0-6)
Thai Literature
swaiﬁmﬁéfaqﬁaumdau D -

IR RUTIUAIVE : -



TTUARINY ANUNELAEANEAYUIZLAYUDITIUAR NITILATIZALAZNNT
UszlduAITIUAR ANFLTUSTENINITTUARNUID Y
Thai literature; definitions and importance; types of literature; literature

analysis and evaluation; the relationship between literature and Thai way of life

GE2100105  nsi¥suntunlveiiiesidn 3(3-0-6)

Thai Writing for Careers

nenfiFeaduInion : -

eAnTiFeadsuemug : -

Audiugiuisatunindou  nsdsuntdedossnis nadouseau
nsUsyyn nslisuansuazAnaluloniasiie @ n1s@eulasanis n1sWeuasan NSl
lawanuarUssunduiiug

Basic Thai writing; writing official letters; minutes; messages; speeches;

projects; documentary, advertisements and pudlic relations

NRUIVIN1WIAU TSN

GE2201101 A1w199ngw 1 3 (3-0-6)

English 1

edvideaseufiou ; -

einiidesFouniug : -

nslfdmnuuaglassasanwsyiuiiugiu mavinme Msuugtind msussens
UnAa ﬂTﬁ‘Ui'ﬁEJ’]EJ?iQSUEN AnvaulanazauefLsn ﬂ’]’ﬁ‘Ui'ﬁEJ’]EJaOWUﬁ' ﬂTﬁU'ﬁ'ﬁEJ'lEJLM@ﬂ'Iiﬂﬂu
DAR LAYNITUTTEIUUAUNITUAZNITNEINTAIlUBUIAR

Basic English usage of expressions and structures: greetings and

introductions; describing people; describing things, interest and hobbies; describing

places; describing past events; describing future plans and predictions

GE2201102  A129NgE 2 3(3-0-6)
English 2
eFniidosSounnen : GE2201101 awdangws 1
einiidesFouniug : -

n1sldn1wseiugedu Weldnwlvigndesmiuaniunisaling 9 laegng



wagan n1siSeudisy Junsun1suuRluaiaUsedTukaznisiieu nsivuaauly
Fansteya nsuanidsunudeiiiy nsadasau
Upper level of English usage in various situations: comparison;

instructions and warning; conditions; news; exchanging opinions; job application

GE2200101  A¥1DINgENALlA 3(3-0-6)

Technical English

edniidosSounen : GE2201102 A dangu 2

eAnfiFeadsuemug : -

msliamsanguitisndosivingn anuiiReatuidwisazd ety
i lemuddyuareasBennnidedos nislidienw mssuundszian Junounsufod
UneUsznielazaaIn MIUTIEENTTUIUNS

English usage for careers in technical fields: technical terms and work-related
expressions; definitions and classification; main ideas and supporting details; instructions and

process description; cause and effect

GE2200102 mmé’qnqmﬁam%w 3(3-0-6)

English for Careers

seivfideaieuinnen : GE2201102 AN 2

eAvAFeaseumug : -

nsdearsawdanguiiiedrluldluendndne 4 nsnuvzauluaniy
Usgnaunns mﬂi’ﬂmﬁwmﬁaamamuqiﬁ% MIUAMUNLLATNGINT MU IEUBNaUTENBUNIS
nsuanAnaNURvesduAiwazUIn1g Massymuneuazn1sanaulaingsia nssediuazns
widgdesemnd n1sasIdeuANAIMIveINIsAENIY A laTausssuluadn
FN99)

English communication in various careers: meeting people in workplace;
telephoning in business; making an appointment in business; giving presentation about
company performance; describing products and services; identifying goals and making
business decision; making and dealing with complaints; checking progress on work;

understanding culture in careers culture

GE2200103  A1981UATHIDINGY 3(3-0-6)
English Reading

MeAnidoaSeunion : GE2201102 nw1dangu 2



eAnFeaisumug : -

N13MNAUIYNTU N1TLAIAIUNUBVBIAIANTNIINUTUN BeAUTENOULAY
Tnssasewesuszlon ssruszneuiitiglunsenn  Wnvenisenudulaniy wazinafinnisey

Using a dictionary; guessing words meanings from context; components
and sentence structures; components of reading comprehension; reading for main ideas

and reading techniques

GE2200104  n1sWeNIwI99ng e 3(3-0-6)
English Listening
edniidosSounen : GE2201102 A dang 2
eAnTiFeadumug : -
nsienwsInguluaniunsalsing o Tudinuszariu nsiteunaunun n1sils
sedugantin msilsunanuuazaeumay fnwensitaiiodulannuuazinafinnisila
English listening skills in various situations in daily lives; listening to

dialogues, paragraphs, articles and answering; listening comprehension for main ideas

and listening techniques

GE2200105  ASEUNUINIEIDNGE 3(3-0-6)

English Conversation

MeAniideaiuusnien : GE2201102 NMw18ang 2

eAniiFeaEuemug : -

NTAUNUINIBIBINGuAINanIuNTala1e 9 TuddadszdrTulignaeniy
TAIUSTINVOUIIVRINTY NFAMIBLAZLUETNAY NSIRATLUEEN NTAUNUINSINTANY NS
vonfisauasfienns nmsvedesuaznsiaueli NSVOUALALNITVDINY

Conversation in various situations in daily lives in accordance with native
culture: greetings and introductions; giving advice; telephoning; locations and directions;

requests and offers; thanking and apologizing

GE2200106  nmwniuiiugiu 3(3-0-6)
Fundamental Chinese
eAmiidesToumneu : -
einiidesFouniug : -
Vinwen1wiulesdu szuuiiudu Uszloawazlionnsal nisaunuiuas

mMsoudoruAEIRUaY o nsaguillemwaznismaumanuduniwiu



Introduction to Chinese language skills; Pinyin system; sentence patterns
and grammar; short conversations and reading short messages; making a summary and

answering questions

GE2200107 sen3uiienisaeans 3(3-0-6)
Chinese for Communication
seimiidesSounnieu : GE2200106 amw3uiiugiu
eAnfiFeadsuemug : -
mMdninazdruruneIuildluiinusysiiu nrsaunuildneu n1sidou
vanglanay NMSIEUIRNNIEBEaN NI NN

Chinese vocabulary and expressions used in daily life; writing

correspondence; writing electronic mails

ngUIYIFRUAIENSIAZIYYAENS

GE2300101  WadnNed9ANLazAINTIUENY 3(3-0-6)
Social Dynamics and Modernity
eAMAFesSuuLReu ; -
eAniiFeaEuemug : -
wnAnkasnguinedsanadislal lassasedinunazantdu anuruadenas
nszualaniATny ArunaInaIenIsTAIusIsL WALIn15n19n1siiies nidinade

UszrdUloy waznsiidrusiunmanisidies Jamdsauuaznsualy

Modern sociological concepts and theories; social structure and
institutions; modernity and ¢lobalization trends; cultural diversity; political
development; civics; democracy and participation in politics; social problems and

solutions

GE2300102  ywuauUNUS 3(3-0-6)
Human Relations
neAnfiFeaduInion : -
eAniiFeadsuemug : -
arudilosufenfuayweduiug woinssuuazsssumivesuywd usegdlad
uyweduiusluesdnig nmsdeasiuayweduiug syveduiusluTausssule nénsssumis

AauiuNY B dURIS



Introduction to human relations; human behavior and nature; motivation
and human relations in organizations; communication and human relations; human

relations in Thai culture; religious principles and human relations

GE2300103  s2tU8uasive 3(3-0-6)
Research Methodology
ediidosSeunnnew ; -
eAnTiFeadsuemug : -

(%
[ [ 1Y

ANSUBUALIIUNTIdY TngUsrasduarUseinnuean1side Tunauuas

9

N1508NLUUIY '3'§mif:j3\|§hatim‘1LLazmiLﬁmwmwﬁaz&a mﬁmiwﬁ%mﬂamﬁﬁa N13AAIM
wazn s LauadaLanTITY kaEN1STEUTIBUNNTITY

Introduction to research; objectives and types of research; research
process and design; sampling and data collection; data analysis; data interpretation and

presentation; research report writing

GE2300104  nsWAIAMMNIIALATINYHIAL 3(3-0-6)
Quality of Life and Social Skill Development
edniidosSeuninen ; -

EINTReUTIUAIVE : -
N15a519UUIAALATIANARYBIAULEY  N13ENTNTILaEAINSUARYOUYDY

UAAR NAENSNITUIMITAWES walla N15ATestlaay nsasianandawasn1sufiRnueged
UsdnS0N AISTTU FTUTTIURALITTLIUTTAIVITN

Formation of self-world views and attitudes; individual’s duties and
responsibilities; self-managing strategies; techniques in handling people; efficient work

performance; morality and professional ethics

GE2300105  deANAULATEFAR 3(3-0-6)
Society and Economy
MedniideaTeumnion : -

neiniidesFouniug : -

AT lUfudsauATugie ITuin1svesssuuiasygiaaznalnsian
a0 unNaAsEgne NMINmULATYgNIkasdIAN ANUTINTENILATYENIlUIEAUUTEIVARY 9

General knowledge of economic society; development of economic

system and pricing, economic institution; social and economic development; economic



cooperation at various levels

GE2300106  U3usynAsegnanaLines 3(3-0-6)

Sufficiency Economy Philosophy

Medniideaiuumnion : -

eAnTiFeadsuemug : -

NANNITUAZLUIAAUSVEY HATYFAINDLNEY NITWAUINIUATEFAD N1TUTUNS
Jamsfifuazaudesdmsvasdnisadioluy Yy nansenuuaginginisimunludealne
uazdsalan wiluladuazuianssuionswannidadu desddonarineine nsuszend
nanU¥Y ATEgRINeLEarlATINITNTEIIYAS

Philosophy and concepts of sufficiency economy; economic development;
good governance and risk management for modern organization; problems, impact, and
crises of development in Thai and global societies; technology and innovation for
sustainable development; green society and ecology; application of sufficiency

economy philosophy and the Royal projects

GE2300107  nguaneuazasesssuludvsnan 3(3-0-6)

Law and Professional Ethics

edniidosSeuninew ; -

eAnfiFeaduemug : -

mmifﬁaﬂéfmﬁmﬁ%ﬂgwma wazszilauiieadostiunisusznauivadn
NITANATOILTINIY WIIUFUNUT 5581UTTUTYITN ANTUYBEYU ATUTITULAE
AMUTURATDUsBEIAY

Introduction to law; rules and regulations concerning professions; Labour
Protection; relationlabour professional ethics; human-right; ethics and social

responsibility

GE2300108 @I ufne 3(3-0-6)
ASEAN Studies

YAV INADUSYUNINDU : -



eAniiFeadsuemug : -

mm%’ﬁugmtﬁmﬁum@auum%ﬁaw%m SNANVAIKAZAIIUNAINTATY LUIAA
nsneR U nntnsuayivssquangonendou anusudolunisiauiuaziamdn
oWdeu muddnuesnsegsiuilugiana msysanmevhausufuiiesuaniidadu

Basic knowledge of ASEAN and its state members; identity and diversity
establishment concept; declarations; ASEAN charter and summit; ASEAN development

cooperation and pillars; importance of coexistence; work-together integration for a

sustainable future

GE2300109  &udAnen 3(3-0-6)
Peace Studies
sedviideaseunen ; -
eAnTiFeadumug : -
AATIERATLIRAVE NIRRT UEUR N LAz EURFANY) Taymaudauduas
ANNTULTITEAUATOUATY YUYW DA aesynInelsena n13dnn1sanudaudslagduiis
Definitions and key concepts of peace and peace studies; problems,
conflict and violence in family, community, nation and among countries; non-violence

conflict resolution

GE2400101  M1siansaumALaznIsAnEAuAdi 3(3-0-6)

Information Literacy and Study Skills

edvideaseusfeon ; -

eindidesFouniug : -

LLmﬁmLLaswq‘wamﬁmiaumﬂ nIneINsaITauLNA n1sussiiunay
n1sAnLdenalsawna szuun1sdaiunineinsarsaumaluiesayn n1sduiunaznisly
w3nelle Tihwenisiuat miéjﬂﬁ@\‘iLLazUiimmﬂiu A3UTITUUALNITADNLASUNAIIUITING

Information literacy concepts and theories; information evaluation and
selection; library’s information-resources storage systems; information resources
searching and tool usage; searching skills; citation and bibliography ethics and

plagiarism



GE2400102  3@inenwialy 3(3-0-6)

General Psychology

Medniideauumnieon : -

eAnTiFeadsuemug : -

mmif‘ﬁyugmmﬁﬁwm WUFNTTY aﬁLL’JﬂéjaﬁJLL@%WGMU’W\’]TUENNHHET
ATineniifidvswasiongAnssuvesinud nsuf maieuduaznisgsle wnidyg ez
281AND15NAL YAFNNIN N1SUTUMLazaun MR NeAnIsuneday

Basic psychology; heredity; environment and human development;
influence of physiology on human behaviors; perception, learning and motivation;
intelligence and emotional quotient; personality adjustment and mental health; social

behavior

GE2400103 eRnwiuazgideyagriiesiu 3(3-0-6)
Thai Studies and Local Wisdom
eAmAfesSuuIReY ; -
neiniiesFouniug : -
AT ULNVBITUTIR e SnwalrdIAL WASHENA nsUnmsesaslvy Aude
ALY UTZnal TUsTTNTM Qﬁ{]mmﬂmw@zﬁmﬁu
Background of native Thai; Thai social, economic, and government;

beliefs; religion; tradition; rice culture; Thai and its local wisdom

GE2400104 N1SWAINIYARNAIN 3(3-0-6)
Personality Development
ednfidosSeuninen ; -

TeINReUTIUAIVE -

a 1 a

ANUINUgIURgIiuyAanaIn ngeuadnain Jadeniisninaseundnnin

]

a

MsUSudsIyAdnam Mssufiieafuauies guaminuayasuiush uyweduiusuyaanam
uazMIRAUIY AR A MTdLY T

Basic knowledge of personality; theory of personality; factors affecting
personality; personality improvement; self-perception, mental health and self-

adjustment; human relation and personality; perfect personality development



GE2400105  woRnssusyediunMsnmuay 3(3-0-6)

Human Behavior and Self Development

edniidosSeuninew ; -

eAniiFeadoumug : -

LUIARKALDIAUTENOUNAANTINY Y NITHAWIAY mawliﬁwmnﬂ?%auuﬂaa
M9138u3 MsRmuINIgieu nsuiui uyveduiusuaznisdearslussdnisatelng
gUNNInLazNISERNAS TR g

Human behavior concepts; elements of human behaviors; self-
development; transformational leadership; leamning; work development; self-
adjustment; human relations in modern organization and communication; mental

health and happy life enhancement

GE2400106  N1538LBIANIN 3(3-0-6)

Qualitative Research

sedviideaieufeon ; -

neiniiesFouniug : -

NANNITUALATEUIUANTITULTIAUNN JULUUNNTITLLTIAMUAIN ITTUIUTTM
N33 NMT0BNKUUNITITY NTEUIUNTANYILEENITTIVTINTBYA NITAAIULAZNITIATIEN
Toyafildanaeauy wagmadousosaniids

Principle and process of qualitative research; types of qualitative
research; research ethics; research design; study procedures and data collection field

data interpretation and analysis; and report writing

GE2400107  mswauwazysziliulasenis 3(3-0-6)

Program Development and Evaluation

sedviideaieufeon ; -

neiniidesFouniug : -

LUIAALAENGBHNITAMUT N1TIWHY N1TAINUATAUIZENA N150DNKUY
1A59In9iRILT N15a519UTIEINIANTSHEIUTINMAZNSSEUS N15UTMISIATING

Development concepts and theories; planning; objectives formulation
development project design; creation of participatory and learning atmosphere; project

administration

GE2400108  mswamdaiianmnwdin 3(2-2-5)



Mind Development for Quality of Life

e AiFosSeunnneu : -

eAnFeaisumug : -

mwimluiffuinvesyed maniiidiensiauiants audiunis
e Infunsiasunandmgingsy msUszendldannsluinsdi

General knowledge of human; science of mind development;
meditation and mind development; mind and inappropriate behavior change;

meditation in daily life

nguYINARNEILAZTUNUING

GE2500101  wafnw 1(0-2-1)

Physical Education

edfidosSeunnnew ; -

neAnTiFeadsuemug : -

mmifﬁaiﬂtﬁmﬁ'n INYIAIEAINITANT NITNAADUANTTONINNIIANEY
Audlinanie JULUUYRINITINNITHUITY WazUsznveain N15UINRLIINNISIAURRILES
MsUgumeNUIa uaznNsoanfdsneiteguam

General knowledge of sports science; physical fitness testing; body mass

index; forms of sports competition and types of sports; injury and first aid; forms of

exercises for health

GE2500102  &ad 1(0-2-1)
Social Dance
edTidosSeunnnew ; -
eAniFeaEuemug : -

AnuimIlUifeiudane ng seideu wazansenvesdand sUkuUveIdane

[
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General knowledge of social dance; etiquettes of social dance; types of

social dance; practice of social dance



GE2500103  AwiUssianiia 1(0-2-1)

Team Sports

sedviideaieunnen ; -

eAniiFeadoumug : -
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General knowledge of team sports; training team sports; building
physical fitness; rules; regulations and etiquettes of team sports; competition

management of team sports; sports injuries and first aid

GE2500104  AwiUssianyana 1(0-2-1)
Individual Sports
I NRRUTIUNINDY : -
TN AUTIUAIVE : -
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General knowledge of individual sports; training individual sports;
building physical fitness; rules; regulations and etiquettes of individual sports;
competition and competition management of individual sports; sports injuries and first

aid

GE2500105  tununnis 1(0-2-1)
Recreation
einiidesSousnou : -
eAniiFeadsuemug : -
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General knowledge of recreation; meaning and importance of recreation;
types of recreation; recreational activities; training in recreational leadership;

recreational activities for training courses; recreational games; camping and appropriate



recreational activities

NGUIYIANAAIENT
GE2600101  AdinAnansiugnu 3(3-0-6)
Fundamental Mathematics
edniFosSeunnneu ; -
eAnTiFeadsuemug : -
assnmansilosdu weinduardrmmvun ngnistu nsiSesduivdsuuay
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Introduction to logic; matrices and determinants; counting rules,
permutation and combination; introduction to probability; binomial theorem;

sequences and series

GE2600102  sdnUoedu 3(3-0-6)
Introduction to Statistics
e TidenSounnnen -
eAnTiFeaduemug : -
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Introduction to statistics; random variables; sampling; estimation; hypothesis
testing
GE2600103  adlnAansludinuseaniu 3(3-0-6)

Mathematics in Daily Life
18V INADITIULINDU : -
EIVFBUTIUAIUE : -
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Introduction to weights and measurement; ratio, proportion, percentage and
applications; area and volume; interest and installment payment; value added tax and

income tax; index; introduction to logic and reasoning; introduction to statistics



NENIVIINIAENS
GE2700101  Anegnaansludinuszdniu 3(3-0-6)

Science in Daily Life

edniidosSeuninen ; -

eindidesFouniug : -
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Introduction to science and technology; science and natural phenomenon;
energy; electricity and telecommunication; radiation and radioactivity; chemical

substances in everyday life; evolution and human genome

GE2700102  Hewondouuaznsdnnisminenns 3(3-0-6)

Environment and Resource Management

sedviideaieufeon ; -

neiniiesFouniug : -
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Basic knowledge of environment and resource management; ecological
principles and natural balance; natural resources and conservation; environmental

pollution; environmental impact assessment and environment management

NEUIVIYIUINIAUFIANAIEAS

GE2810101  Tanlusnasswi 21 2(2-0-4)
World in 21" Century
s dpSIuINneY | -

IR UTIUAIVE : -
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Globalization and modernity; world economics and political; crises in
development; global citizenship; creative society, sustainable development; learning

society and 21" century skills

GE2810102  MsWmuIAULauHaa W 2(2-0-4)
Self Development for Careers
neAnfiFeaduinio : -
eAnTiFeadumug : -
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Principles and foundations in self-development to be hands-on
graduates; necessary skills and characteristics to work; transformational leadership;

personality; teamwork; entrepreneurship and creative thinking to careers

GE2810103  ¥3ALazn1SAALYIUIN 2(2-0-4)
Life and Positive Thinking
sedviideaieunnen ; -
eAniiFeadsumug : -
Msftmuinyedin msiFeuiiiensiAsuutasnutes nsAnideuin ans
lasATIYAIElTU I NMSHRIWNER N1TSEUTAREATIN FInkazn1swATay
Life skill development; transformative learning; positive thinking; critical

reflection; consciousness development; life-long learning; life and problem solving



GE2810104  mseenmAsnIeuasiwtieguam 2(2-0-4)

Exercise and Sports for Health

sedviideaieunnen ; -

eAnTiFeadumug : -
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The principles of sports science and fitness; knowledge of physical
activities; enhancing physical fitness for health; self-physical fitness tests; food consumption;
weight control; leisure and recreation activities; the application of sports science and

exercise for health

GE2810105  RAanssuiiagua 2(2-0-4)

Activities for Health

sednfidesSousnden : -

neAnTiFeadsuemug : -

ANUINERAEANNEAYYRIEUAILaraUUR TR  Msouanuedlilliguu]un
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The meaning and importance of health and health care practitioners;
self-care for good health practitioners; activities for enhancing good health; food and

nutrition; the promotion of mental health

NENIVIYIUINTAUIMNEIAEAS

GE2820101  Ufunamneans 2(2-0-4)
Miscellaneous Mathematics
A TiFenSouLnneu ; -
eAniFeaEuemug : -
wadALazkuIAnNIAtafEns AdnAnsS) Adndad Adlanensal AdANY
N1389YU AMAfUgUAIN
Technique and mathematical concepts; mathematical tricks; mathematical

art; mathematics for forecasting; mathematics and investment; mathematics and health



GE2820102  3NgIANEASNUNITANTITIN 2(2-0-4)
Science for Living
ednTiFosSeunnneu ; -
eAnTiFeadsuemug : -
91917 81 aagulwumzm%laaﬁ?ma i wazanulasady walulad R
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Foods; drugs herbs and cosmetics; electricity and safety; technologies;

health and beauty

GE2820103  Jaquazn1sussenaldludiinyszaniu 2(2-0-4)
Material and Application in Daily Life
neAniiFeaduinio : -
eAniiFeaEuemug : -
auideduisaiutag Yansuussadusionms Yaneuousd Yagms
nsunng Sandmiuieiostaiu Yaglusuneatns Jandmuiedosldlui
Fundamental of materials; food packaging materials; automotive

materials; medical materials; materials for clothing; construction materials; material for

electric appliance



ﬂduaﬁﬁﬁug’maﬂjﬂ%W 34 wdlenn
BA2001101  nsugydidmiudiiludndeyd 3(2-2-5)
Accounting for Non-Accountants
MeAniidsSeunion : -
neAnifeadoumug -
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General environment for accounting; Basic knowledge for accounting;

pre-pare with accounting processes for service firms, commercial business,

Manufacturing firms; financial reporting analysis; apply in accounting information system

BA2021101  ##ann1snaia 3(3-0-6)

Principles of Marketing

sednfidesSounnon -

neAnfiFeadsumug - :
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Roles and importannce of marketing and marketing function; market
segmentation; buying behavior; marketing mix and defining marketing mix strategy;
marketing information Systems; services marketing;, direct marketing; international

marketing; application of new Technology to marketing activities; ethical and case



studies

BA2031101  #%aNN13IANTT 3(3-0-6)

Principles of Management

sednfidesSounnon -

neAnfiFeadoumug - :
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Theories and development in the management; organizational
environment; planning;  organizing; human resources management; leading;

controlling;

BA2031202 A15ANE8INS 3(3-0-6)

Taxation

TeimiseuToumneu- -

eniiFeadsuemug - -
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Tax structure; criteria, procedures for tax assessment, and
collection in accordance to the Revenue Code; personal income tax;

corporate income tax; value-added tax; specific business tax; stamp duty,

custom duty; excise tax; and local tax

BA2031203 A WNN8§INR 3(3-0-6)
Business Law
edviideaieuannen- ;
einiidesFouniug - -
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Genaral provision; persons; things; juristic acts; contracts; violation; sales;
hire of property; hire purchase; hire of service; hire of work; loans; suretyship; mortgage;

agency; brokerage; and intellectual property

BA2031304  N15IATILATIUINIUNINGITR 3(3-0-6)

Quantitative Analysis for Business

seAmfiFeudsuinnou GE2600102 adnilodiu

neAnfiFeadoumug - :

nMaaTzslagIsnisanauladainerans nsdnaulanigldaniizuuueu
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Analysis by the scientific decision-making methods; decision-making
under certainty and uncertainty; inventory control; linear programming; project

management techniques; queuing model; simulation

BA2031305 gsnaliNedsny 3(2-2-5)

Social Enterprise

sedviideaieuinten - :

einiidesFouniug - -
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Format, business approach of social enterprise; application of management
principles that apply to the social enterprise; diagnosing problems and obstruction by using
innovative solutions for establishing a sustainable social enterprise; training analysis and
business plan of the social enterprise including cases studies of social enterprise in domestic

and foreign



BA2041101  WANLATEFAENAT 3(3-0-6)

Principles of Economics

sedviideaieuinnen -

neiniidesFounug- -

ToUaNIUATEEMIENS  QUadA gunNIU NITAIMUATIAN N BYNITHEARAIA
wetuanysal nataudsdulilanysal sglauszvnd nsluuaznissuians uleuienisiiy
WlgUIENITAST LATHFANERSIENINUTENA NISHAILLATYFAD

Economics information; demand, supply and pricing; theory of
production; perfect competitive market; imperfect competitive market; national

income; finance and banking; monetary policy; fiscal policy; international economics;

economic development

BA2041102 A158U§SNA 3(3-0-6)

Business Finance

neAniFeaiusntou - :

neAniiFeadumug- :
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Financial information; financial ratio analysis; financial forecasting and
planning; working capital management; capital budgeting; financial structure and

financing; time value of money; international finance

BA2051101 izwmiaummﬁamuqﬁa 3(2-2-5)

Information Systems for Business

e idesSousnou - :

neiniidesFouniug- -
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nsdavinaemnedou nsldrenduasmaeiuianfiedinsevisenue

Concepts and roles of information systems; applying information systems
for business in personal and organization levels; type of information systems used in
organizations; current computer technology; use of current operating systems; use of
computer network and internet; applying office software for documentation;

presentation and spread sheet; mail merge; sale analysis by spread sheet software

BA2061101 mwndsnguiitanisldnounisgsia 1 3(3-0-6)

English for Business Correspondence 1

edniidosSeunnneu -

neAnTiFeasumug- -
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Reading and writing English business letters; letters of enquiry, enquiry
reply letters; purchase order letters, purchase order reply letters; complaint letters,
replies to complaint letters, collection letters; application letters, writing resumes and

electronic-mails

BA2001401  AISLASENAIIUNSOUAWNVIANEN 1(0-2-1)
Preparation for Cooperative Education

PIVNADISYUNNDU: -



neAniFeasumug:-
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Cooperative education process; selecting establishments and job
applications; job Interviews; personality development; labor law and professional

ethics; quality system and safety; report writing and presentation delivery

NENIWINTIAY
BA2022201 A1SIANISHARAMINULAZIIAN 3(3-0-6)
Product and Price Management
edmifesSuuLneu: -
neiniidesFouniug:-
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Product and pricing concept; product management and development
targeting; strategies ind defining target market; decisions about product mix and product
positioning; development of product life cycle and new product management; pricing

and cost management; pricing in differeat sifuations; choosing pricing strategies

BA2022202 A19918LAYAITUIRITIIUUNY 3(2-2-5)

Selling and Sales Management

edvfiFeuanden : -

neAniFeadumug:-

VBNV UESNN15VIE NALANITVIY N1TVIURYINLDDITN N1TIIILEY
M58 wiadamsinuiiRve nagnslumsuonaznisuimsuey Aunadeniiidviwa
fenszuInMsTeuasnszUIunsneluLKUNSIE  N15IResdnInIsIne Asnensein1sng
NSAMUALYAYIEY NITAMUALUTEATUNITVIE NTUTEHIUNALAZN1TATUANIUITUATUNSVE

Selling theories; principles and selling techniques; professional selling; sales
planning; practicing selling techniques; sales strategy and management; environment influencing on

the buying and selling process for sales planning; sales organizing; sales forecast; sales tenitories;



implementation of sales program; evaluating and controlling the sales program

BA2022203 n153AN19115A1UAN 3(2-2-5)

Retailing Management

3183 NADUIIUNINDU © -
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Retail business operation and retailing marketing mix; marketing
strategies for retailing competition; inventory controlling and planning; merchandising
policies and logistics for retail business; technological management for retail
businesses; problems of retailing management; practicing in retail business plan and

case studies

BA2022204 n15AATIEuazmsidneuilon 3(2-2-5)
Consumer Analysis and Consumer Insight
eindidesSeusnou: -
neAniiFeasumug:-
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The concepts of consumer behavior; Internal factors analysis; external
factors analysis; consumer buying decision process; consumer analysis for consumer

insignt; marketing strategies for consumer insignt; solving the marketing problems by

case studies

BA2022305 ﬂ’]iﬁlaﬁ']iﬂ'ﬁﬁa'mLL‘U‘U‘Uuimﬂﬂ’li 3(3-0-6)
Integrated Marketing Communications
318939191ADUFHUNINDY : -

IR DUTIUAIUEA:-
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Principles of IMC (Integrated Marketing Communication); organizing for
IMC; marketing communication strategy; marketing communication planning appropriate
with decision making in the new marketplace; IMC environment; IMC tools; IMC media;
measuring IMC; performance campaign planning; related ethics of IMC and related case

studies

BA2022306 n19Aa1ATsKR3I19UsEINA 3(3-0-6)

International Marketing

sedvdideadeunnnou ; -

neiniidesFouniug:-
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Perspective  on international  marketing;  international  market
environment; market opportunities; decision on target market selection; international

market entry modes; developing international marketing mix strategies and case studies

BA2022307 n15Aa1NRING 3(2-2-5)
Digital Marketing
seAmTdeeSeunow: -
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Promotion and brand communication, using forms of digital advertising
channels to reach consumers; television, radio, internet, mobiles, social media and any
other form of digital media; techniques which are marketing communication tools;

practices of digital media to reach target audiences

BA2022308 laddfnduazn15ann1sn15anannue 3(3-0-6)
Logistics and Distribution Management
edniidosSeuninen ; -
neAniifeasumug:-
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Logistics and distribution concepts; impact of distribution and logistics on
business; materials handling and warehousing; distribution planning; supply chain

management; control and evaluation of the logistics process case studies

BA2022309  A1SIANTISASIAUAT 3 (2-2-5)

Brand Management

s1edmidesSuumneu ; -

neAniFeasumug:-
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Components of brand; process of brand building, brand identity; creating
brand equity; brand planning and brand strategies; measurement of brand equity; case

studies for brand building and brand management

BA2022310 N15AAIANANTTY 3(2-2-5)
Event Marketing
MeAnidoaSeuneu : -
neiniidesFouniug:-
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nsivuaesesentdlunainianssy Minaananssulutagduuazunliyluowian
Event marketing concept; strategies and tactics of event marketing;
planning for event marketing campaign; organizing corporate events; setting marketing

tools for events marketing; current and future trends of event marketing

BA2022411 A13338N13MAN 3(2-2-5)

Marketing Research

eAmiiGunion . GE2600102 adliesdu

neAniifeasumug:-
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Marketing research management and business decisions;, marketing
research process; research proposal; research management and techiques; sampling
and designing tools; data collection; analyzing by using statistics software; interpreting

data and research report writing

BA2022412  NAYNSHALNTINUHUNNIAAN 3(2-2-5)

Marketing Strategies and Planning

e fideasoumnriow ; -
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Strategic marketing planning process; environment for competitive
advantage; marketing competition strategy; market targeting; marketing mix strategies;
marketing implementation controllability, modern marketing strategies on marketing

ethics and case studies

BA2022413  dunundeyuin1inan 3(2-2-5)
Seminar in Marketing Problems
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neAniFeaEumug:-

aAUs1eiferanIunIsainiIanIsnatnfudguiaieg d1un1sRaInnTg
AnnianunmsaiuaziinizideyaiiieUsznounmsdnaulesgeliszuy maidiuainanufn
3ulunsuanseuAndtuiifissifeundninaet nsthweiesieg Tunisduauinianiseana
unlfidfieliindnulfszaunsaliafioundsnmsdniunugsiaass

Debate of marketing situation and problems; analysis of environment
and information for systematic decision making; systematic analysis to support

students creative thinking marketing techniques to discuss; solve problems like doing

a real business in the real marketplace

naxIvIIWHN
BA2020401  @WNAANEININITAATN 6(0-40-0)
Cooperative Education for Marketing
sednfidosSousnten: BA2001401 nsis3euanunionaniafiny
neAniiFeadumug:-
UAURusIaunIsnaIataliouninausanilsunuanvazauly
fumisnuiildFunisdadendunalidosnit 16 &av Favisenunisufdfounie
iﬂamumiﬁfﬂmqmumaiéfmaaLLaﬁumwﬁmmﬁLgmLLazmm'ﬁsﬁﬁLm
Practice working in marketing as an actual employee according to the
position being appointed for not less than 16 weeks; accomplishing the work report or

project report under the supervision of the supervisor and teacher

BA2020402  AMSRNIIUNINITAAINA 3(0-40-0)
Work practice in Marketing
sedviideaieuinnen: BA2001401 nsin3eumunSoNaviafnu
neiniiesFouniug:-
nsfinnuluesinssing q wieanuUsznaumsiudnuasnuiifedesiuaanio
Tnefidnnuszeznailitdesndn 8 fUnvi wazdnAnudesdnvhaeauagunanisiinnuile
Auaansfineu

Apprenticeship in organizations or companies related to marketing for

not less than eight weeks with students’ summary report after training

NFUIYINITUINITNITNGIA



BA2023301  N15USIRSaual 3(3-0-6)

Packaging

sedviideaieusndeu: -

neniFeadumug:-

LUIAINANLAE NN Y0 IUTIYA A drulUsznouAneg vesuUTIAms
ANUFNNUSVRIUTIYANINADAINTTUNINITNAIN TALAZUTBANVDIUTTYAUN UTTYIUI
dmFumsnaanagnisdsesn Yagildlunsviussgduet mssenuUULarnITHAAUTIY U
ﬂgwuﬂaLLazéﬂLLamﬁam

Concepts and functions of packaging; components of packaging; the
relationship between packaging and other marketing activities; classification of
packaging; packaging for marketing and exporting; packaging materials; package design

and production; regulation and environment

BA2023302 n1590N15N15A0YD 3(3-0-6)
Purchasing Management
s TidoaSuINAaY: -

IR DUTIUAIUEA:-

1%
=

PANNITUSWISIIULNLINUNITIAGD  STUUNITINTD NITALRUNITINDG D

(%
=1

miﬂ’mﬂuﬂ’]ig\‘i‘?’{aLLﬁ%ﬂ’]iU%WﬁauﬁﬂmL‘Viaa ﬂ’lﬁi’lEmuLLazmﬁ‘UﬁzLﬁumamﬁﬂ%a NI5IATD
NNFIATNVDITLUUTIVNT ATEUANYN

Principles of purchasing management; purchasing system; purchasing
execution; purchasing control and inventory management; purchasing evaluation and

reporting; purchasing and outsourcing for bureaucracy; case studies

BA2023303 msnanaLiiodenuuazauanday 3(3-0-6)
Social and Environmental Marketing
edniidosSeunnnew: -
neAniiFeadumug:-

LUIANUAANIINITAA AN FIANLATAILINADY NITUSUAIUUSTAUNIY



msmmmﬁumsﬁuﬁwaaéﬁiﬂﬂﬁﬁﬁia?aLnﬂé’au Jamuafivvesdanindeniiinainiansy

M9g3ia MseenuuuAdesiiemsnsnaaitendludaym uumansudlunaznsdiing
Social and environmental marketing concept; marketing mix adjustment

related to consumer environment; environment pollution problems from business

activities; design marketing tools to solve the problems; solutions and case studies

BA2023304 nsanwanudululdiiielasinisnisaain 3(2-2-5)

Feasibility Study in Marketing Project

edniFosSeunnnew: -

neAniFeasumug:-

mswsgrdadowindeunisly wavasuenesrnsfitnasennudululives
lassnsluseiuganiAwazamnig M535UTATINIT NI NIINMARIRIUNY IAVIUaY
UftRnuusuvedlasainis msdszgndiadesiiemanisiulunisfnuanuduldldiielasenns
nsala N1IUsziulATINIIRaIn

Analyzing the relationship between internal and external factors in
terms of micro and macro levels; project initiation, planning, finding financial resources,

applying of financial tools, implementation, and evaluation of marketing project

BA2023305  N1SIANTISNNTAANN 3(3-0-6)

Marketing Management

sedviideaseusndeu: -

neniiFeasumug:-

LUIAIUAANITIANITAITAAIN AI1TILATIZTUANINLIATDUNINNITAAIN NS
AATIEVAAALAZARYITU NITINUHUNINITAAIN N15IANITNALNTAIUUTEAUNNITAGA
nsltmealulagifienisinnisnisaann MsUfiRnumanisnaiauazn1smugLNIaNIIAAIN
nsuAdgmnaensignsalAnwnienisnain

Marketing management concepts; marketing environment analysis;
competitive analysis; marketing planning and developing marketing mix strategies; using
technology for marketing management; marketing implementation and controlling;

solving the marketing problems by case studies



BA2023306 SEUUAITEULNANINNITAAA 3(2-2-5)

Marketing Information Systems

eFniidesSeunnnen: -

neinTidesFouniug:-

%’@yjamimmﬂ MTNTIU8ITLUVANTAUNANIINITAAIN NTLUIUNITHAIUITEUY
asaumAnIsIaan nAlulaBansaumaiiieadestunsiamunssuuasauNANINI a9
MR TaUNA JWsknsuNMIuImIanuduiusgnd Mslnseiiaviideyanisnainly
Tdlunissinaulavaznsifnw

Marketing information functions and marketing information system
concepts; development process of marketing information system; using information
technology for developing marketing information system; developing information
customer relationship management programe ; analyzing and using marketing for

decision making and case studies

BA2023307  n133ANNSENANENNUS 3(3-0-6)

Customer Relationship Management

sednfidosSeusnden: -

neAniFeasumug:-

LWIARYBINITIANITANANENRUS nagnsnisademuduiusseanal  uas
MsadennuAng nsinsevinaiilsangnduaznisinassninensiiionisianisgndi
duius nnsUsrgndnisianisgnAnduiusluaniunisaleds adesssuiiAefugnidusiug
uagnsdAnwiAeIfes

Concept of customer relationship management; customer relationship
strategies and loyalty creation; customer profitability analysis and organising resources
for customer relationship management; adaptability of customer relationship

management into pratical situation; ethics of customer relationship management and

case studies

BA2023308  N13RANNINIADNTEY 3(3-0-6)
ASEAN Community Marketing
endiEeusieu : -
neAniiFeadumug:-

MsiauegNdiduresUszriauAsegivedeu Anuduiivesondeu nqu



UsenAauIBnanfeu NInsIuUssrIANa T U 1an1akasHanssnunIsAINITaIue 113

FINFUNNATEIAY MITADUTHULATNANTENUMNUATEFND NagNSNITUIITUg AEC
Sustainable development for AEC,ASEAN member countries, ASEAN

community overview, ooportunities & impacts on trade and investment,economics

union, ASEAN economic liberation and its impacts,AEC competitive strategies

ngsATmsAasnsmsnann
BA2024301 ASAANNNNITAAIALTIES19ET5A 3(2-2-5)

Critical Creative Thinking in Marketing

edniidosSeunnnew: -

neAniiFeasumug:-

nsnauineensAnassassregindussuu. myliegadusyuuluda
M3Ra1A NISRAUINISARES19ETTAd S UL TRYALAZIILEDAITNNTAAIA N1SANEINIS
WasuuUasnsean 1.0 8 n1saann 4.0 N1SYTUINITIFUUANNARAT19ETIANNNITRAIA LA
gonmdaafiuunuNIsRanegnlusUsssuuasUfunld

Development for systematic creative thinking; systematic analysis in
marketing; creativity development for advertising and marketing communication; study
the change in marketing era from marketing 1.0 to marketing 4.0; integration of creative

marketing ideas in a practical way

BA2024302  tATANITULEAUININITAAIN 3(2-2-5)

Presentation Techniques in Marketing

ednidosSounou : -

neAnTiFeasumug:-

ninnsLazAnveIn1TiEYe Suneulunsiiaueuarmailnnisaedns
iWon1siaus UssianvesdenazUszansnmuesdorenisiud malanisligunsallunns
dnauenazn1sineinguthmng msldlusunsureuiamesdniagilunisdnaue ms
wissuiEiEueLarIiNTiane MsUTEEINRANSULAUDIUNNNITAIA

Presentation  principles and  concepts; presentation  process
communication techniques for presentation; types of media and media performance;
equipment techniques for presentation and target group analysis; using software for

presentation; preparation for presentation; evaluating of presentation

BA2024303 n1ssauseRNIsAatnaedsauaaulall 3(2-2-5)



Social Media Marketing Campaign

ednidosSeunen ; -

neAniFeasumug:-

fugrumnudunvenateriededsauooulal n1saieyamisnisnaindie
dedsnueaulat nmsianndedsruoaulaesniatneass msfnuareanuuvdediasaulall
[lenssassAimsnsnann nMsUszndlazmsysandediauooulaifiesuynanisnas

Basic history of social media; value-added marketing creation by social
media; development of creative social media; thinking concept and design of social

media for marketing campaign; apply and integrate social media foe marketing

BA2024304 N158081509ANS 3(3-0-6)

Corporate Communication

sedfidosSounou : -

neAniiFeadumug:-

wdnuarISn1sdeansenins ﬂ’]iLN%ﬁy‘{jQMWLLazﬂWiﬁaﬁ’lifl’jﬂﬂﬂﬂimLaBﬂ’]EJuaﬂ
99ANT  UNUMTBIUAUTZUEURUS mﬁm&LLmusmwﬁﬁamﬁmﬁmLLasmiUcﬁﬁﬁmmLmu n13
Vs UNALAE MSNUTNULNLIIUN S Aeansasinsuas nsdiinuiisadeos

Principles and techniques of corporate communication; contemporary
issues and  corporate communication internaly and externally; roles of public
relations; corporate communication plan and implementing plan; evaluating of

corporate communication plan and case studies

BA2024305 msdeansienisidadinnlanieniseana 3(3-0-6)

Persuasive Communication in Marketing

edniidosSeunon ; -

neiniiesFouniug:-

MsAeansnesnInan Iine1 danuiner woRnssuanud Jadefiivinade
mwddndndn nsiseiguslaaiiontsiiutnle  msdvuseiesiledeansiiionts
Tuinla

Marketing communication; psychology human behavior and sociology;
impact factors of customer’s senses; customer analysis for persuasive communication;

selection of marketing communication tools persuasive communication



BA2024306 naqmémitﬁanﬁaLLuugimﬁnqi 3(3-0-6)

Integrated Media Using Strategies

sedvfideaseunen : -

neniFeadumug:-

awdiussEninsderiuesdnsssfalazinaty anuduiusseninsesdnsiu
asnsaury Uiduiusssnindelavanuaznisesnuuuie nstedeuavnsidenliindesie
AUATUNTVY ﬂaqwémslﬁaﬂﬁaLLwyjimmiLLazmimqLLmu?i'a nsfmuanagnidonns
nsnanlidenadesiunaInniiey

Relationships between media and business enterprises and public;
relationship between corporation and public; interaction between corperration and
public ;interaction between advertising media and media design; buying media;
selecting sale promotion tools; selecting integrated media strategies; media planning;

selecting marketing communication strategies that suitable with target marketing

BA2024307 N15AANANIATY 3(2-2-5)

Direct Marketing

sedviideaseusndeu: -

neAniifeasumug:-

ANWULYDINITHAINNIING anﬂﬁmaﬂﬁgﬁim N13INUHUNAYNTNITNATR
MRS NSAMUANINENEAL N1SARUILaZInN1TUIsL UL LIfR 0 R EMENTIU N1SESUYAGN
vosmsiauslusULUUNMIIANANInSs M3veriudensdunediin lua wagludeaiiide
LAY NNIVIBATILU U

characteristics of direct marketing, consumer behavior; direct marketing
strategy planning; image setting; development and operating in non-store retailing;
promoting individual characteristics of the presentation; direct selling via internet, email

and social media; multi-level marketing (MLM)

BA2024308  wiafiansnAndatiansaeansnisnana 3(2-2-5)
Production Techniques for Marketing Communication Media
edniidosseunou: -
neAniiFeadumug:-

N133195UuUULINBNTHRA1TNTAATA UTelnnuesdanazAuuvesde N9



NHUKULazNIHARFBIloNTAeANINTNA"A mwﬁﬂmswém?%a’l,ugmwwhm nsdiAnwite
ﬁ’]LﬁU@LLU’Jﬁﬂﬁ%’Nﬁiiﬁ

Model of communication media; types and cost for media; planning
and producing process of communication media; production techniques in various

medias for marketing communication; case studies for creative concept thiking

NgUIYVIVIMITINAAEN
BA2025301  n1susmsauAlugsnaAIuan 3(3-0-6)
Retail Management
einiidesSeusnou: -
neAniiFeasumug:-
nsdamudnfasilugsfadiudn Aanssulunisdndouartunaunisdnie
nagnduarisdniunudmiugdate n1snunuAud nshnseifiliuagnisuimg
duaaends Anudiuslussuunsivadeudue
Product sourcing in retail businesses; purchasing activities and

purchasing procedures; strategies for the purchaser operations; product planning;

profit analyzing and inventory management; relationship of inventory flow system

BA2025302 n1susMIsMswensuywdlugsiadtuan 3(3-0-6)

Human Resource Management in Retailing

sedviideaseusnieou: -

neiniidesFouniug:-

vanMsUTMIninensuywdlugsiaduanifienisudedu nseanuuuntii
U miaaﬂLLUU%ﬁ’]ﬁqmLLazmiﬁmumﬂaWﬂi NITUIMITAINDULNY ARLADNLATRABUTY
nsdeansnelussdnsuaznisdanisanudauds msnsavaeuLazyUsfiuNaN1 T

Principles of human resource management in retail business for
competitive advantage; designing job  description and determining employees;
compensation management structure; employment selection and training; internal
organizations communication and conflicts management; checking and evaluating

employee performance



BA2025303  N13AAIAUINIT 3(3-0-6)

Service Marketing

edndidosSeunnnen ; -

neniFeadumug:-

aNWMEYINITAAIAUIAITHAaENITIUIRINgANTTUEUSIAA diudszaung
N13AAIAFEINTUARIAUTNS ﬂﬁQ%éﬂﬁ@ﬁ’]@‘U%ﬂ’]i N1TE319ANANALUAAIAUTAIT NS
a¥1eassAnuL3nIs nsdifnwfiiendes

Characteristics of service marketing and consumer insight; marketing mix
for service marketing; strategies for service marketing; loyalty building for service

marketing; service creativity; case studies

BA2025304 n1sdadsun1snaintugussiaduan 3(3-0-6)

Retail Promotion

edviideaseunden -

neAnAfeaioumug -

aNvEYRINTANASUNITIAIALUESAAAUAN IBn1sdaSuNIIRaIAR AL
Tawan ansldmdinauislugsiedan nsnatansnsslussiaduan ndesilenisduaiy
nsaanaselvduasnsdinuniisados

Characteristics of promotion in retail business; promotion  through
advertising; personal selling in retail business; direct marketing in retail business;

promotional tools in modern market and case studies

BA2025305  gsneduAniilaififudn 3(3-0-6)

Non-Store Retailing

neAnfeassuIntou: -

neiniidesFouniug:-

sUnuumsiufiugsiamuaniilififud Ussinnvouedesilelunisvieuandi
Lifi5u nsfndenndadusiuaznsdaiundndae n1snszredualudaguilan 8015w
LAz NsHANATIMIT AL

Non-retail business operation; type of tools used in-store retailing;



product sourcing and storage; product distributing to consumer; selling and marketing

method

BA2025306  A15USWMTAUAUNFY 3(2-2-5)

Fashion Management

sedviideaieunieu: -

neinTidesFouniug:-

MsfmmNANFBINsYeatUslnAfisoduAuNdy MsRamuntsAnAUTTL
dudvaiuazuunltuveswndulng 9 msusmsauduasnisdauansdudundy n153nnnu
S msiammdnaeuiioniseuaznsliuinnsgnd

Consumer demand toward fashion; creating the new product and fashion
trends; fashion merchandising and fashion show; fashion display; personnel training for

selling and customer services

BA2025307 NSUIVNIUNIANLEUAN 3(2-2-5)

Product Category Management

sedviideaseunieou: -

neAniidesFeunug:-

N1FUTMTNLIANYFUALAENTIAUTLANNIANYFUAT  NISUULEIURRTIA
nszvIuNTsAnasAuf LA nagnsn1sauUaAud nsdnassiiud nsuimsiud nrsam
AnuduiussEnItgAvanuazgloudadonisudn  diuuu  AsmevaussgnAtagiall
Uszaninn waluladansaumalunisusmsvanangduan n1suseiliunanisusmsvaanmy
dualusuauan

Category management and product category classification, market
segmentation, product selection process and assortment strategies, space allocation,
space management, relationship development between retailers and suppliers, efficient
customer response model, information technology in category management, evaluation

of category management in retail stores

BA2025308 N15ALAAIAUAILAZAITANLAISIUY 3(2-2-5)
Visual Merchandising

PIVNADISYUNINDU: -



e TidesSeunug:-

NANNTLAZINATIANIT9NALUUNITIALAAIAUAILAZNITANLAIIIY NATIANITIA
wansdudiuenanudl ssdusznevAallunsinuansduduasanuasd nstinaluladd
viuadonUsegndld msdauansduduazanuashuiieairsninmativesi

Principles and designing techniques for visual merchandising and store
display; techniques for offsite merchandising display; art composition for visal
merchandising and store decoration; application of modern technology; visual

merchandising and decoration and store image



